| Beverages — Time to Pop Open Your Soda Contract

This year, the American Beverage Association, Coca-Cola Company, PepsiCo, Cadbury Schweppes, and the
Alliance for a Healthier Generation announced a new voluntary policy to remove soda and other sugary drinks
from schools nationwide. Recognizing the importance of supporting school environments that teach children

how to be healthy, these companies have committed to

taldng high—calorie beverages out Of SCl‘lOO].S 45 5001 as

possible, aiming for 100 percent removal by 2009.1 Key Recommendations

The key to turning this voluntary policy from words #1 Ensure Parent, Student, and

into action lies within the terms of the contracts many Community Involvement in

schools have signed with local bottlers.2 The contracts the Decision-Making Process.

are the legally binding agreements through which #2 Understand the Finances.

schools and soda companies have decided what and how

#3 Retain Full Control over the
Length of the Contract.

beverages are sold in schools. Often, these agreements
grant companies exclusive, long—term rights to sell and
advertise their brand beverages on school campuses. #4 Ensure that Parents and Schools
Changes to these contracts may be necessary to ensure - not the Companies - Choose
the Types of Beverages Sold.

that healthier beverages are provided in your schools.
#5 Ensure that Parents and Schools

Retain Sole Control over How and
When Beverages are Sold.

In 2004, our organization, Community Health
Partnership, reviewed school beverage contracts in

Oregon and we released our findings in the report,

School Soda Contracts: A Sample Review of Contracts in #6 Evaluate Merit of Granting Exclusive

Oregon Public School Districts.3 This report provides Advert1s1ng and MarkEt]ng R1ghts'

a close look at the rights and obligations exchanged #7 Build In Financial and Legal
through these agreements. We found that the contracts Accountability.
are not as lucrative as many people might assume, and Ly temtEee ebeebEl S

that school districts have granted companies a host Contract Management and
of advertising rights and relinquished control over Negotiations.

beverages in schools.

Despite the common perception, contracts are not unalterable documents set in stone. Contracts are simply
agreements between two parties, and the two parties — schools and beverage companies — can agree to make

changes at anytime.
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Building on the knowledge we gained through our analysis of conrracts in Oregon, and on
the beverage industry’s recent commitment to provide healthier beverages in schools, we
have developed the following guide to assist schools, parents, students and communities
in evaluating and considering amendments to these agreements. We have also highlighted

example provisions from contracts negotiated by Oregon school discricts thar give communiries

increased control over the sale of beverages on campus. We hope this

Samp le Public Records Re quest information provides a starting point for understanding the types of

contract terms that can strengthen your community’s control over
Dear [District Business

Manager/School Principal],

the sale of beverages in your schools.

Recommendation #1 — Ensure Parent, Student, and

In accordance with Oregon Public Community Involvement in the Decision-Making Process.

Records Law (ORS 192.420), I
respcc{ﬁtﬂy request a ccrtr_’ﬁcd copy of

The process by which a school or school district decides whether

the district’s (or school’s) contract(s) for
all beverages sold on school campuses
outside of the school meal programs.

I appreciate your time to provide a copy of
the contract(s) at your earliest convenience.

Sincerely,
[Your Name & Address to
send or fax contract(s)]

to amend, renew or enter a beverage contract should be open and
involve parents, students, and the local community. The following

steps providc a starring point for ensuring an open process.

Obtain a Copy of the Beverage Contract: School beverage contracts
are public documents and you are entitled to a copy under Oregon
Public Records Law. In some cases, districts or individual schools
may ask chat your request be in wriring. Your request should reference

Oregon Public Records Law, and clearly identify the document(s)

that you are requesting. (See sample)

To find out if your district has a contract, start by contacting your school districe business
manager. If your district does not have a contract, you may then need to contact individual
school principals to obtain copies of contracts signed at the school level. The Oregon School

Direcrory is a useful resource for district and school contact informarion.*

Provide Public Comments: As of the beginning of the 2006 school year, a new federal law
requires school districts nationwide to establish “local wellness policies” that set nutrition
standards and address physical accivity in schools.> The law requires districts o involve
parents, students, community members and others in developing the policy. Inpuc into this
policy and its relaced implementing regulations can be a valuable opportunity for people in
your community to influence decisions about the types of beverages sold through your school
beverage contracts. To find out about how to get involved, contact your school district about
the status of your local wellness policy. The Oregon Department of Education, Child Nucririon

Program, also provides a number of useful resources for developing these policies.6
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